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AbouT gALLuP

Gallup delivers forward-thinking research, analytics, and advice to help leaders solve their most pressing problems. Combining more 
than 75 years of experience with its global reach, Gallup knows more about the attitudes and behaviors of the world’s constituents, 
employees, and customers than any other organization.

Gallup consultants help private and public sector organizations boost organic growth through measurement tools, strategic advice, 
and education. Gallup’s 2,000 professionals deliver services at client organizations, through the Web, and in nearly 40 offices around 
the world.

Gallup News reports empirical evidence about the world’s 7 billion citizens based on Gallup’s continuous polling in 160 countries.

The Gallup Business Journal provides hard-hitting articles and insights aimed at helping executives improve business outcomes based 
on Gallup’s experience boosting companies’ performance.

Gallup also offers books with groundbreaking research on business, leadership, wellbeing, and politics, as well as coursework on the 
factors that drive individual and organizational performance.
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our brAnd

Brand Attributes: We strive to build on and reinforce the following qualities that exist throughout our organization. These qualities, 
which help us fulfill our mission and purpose, are our brand attributes.

gLobAL

We are global in our presence and impact. Our focus on solving the world’s foremost problems means our clients 
benefit from working with top experts — not just on a particular topic or subject, but also in their particular 
country, region, industry, and marketplace. Combining our people’s knowledge and our company’s science, we 
provide our clients with real solutions to their most pressing problems.

inquisiTive

We are driven by intense intellectual curiosity to understand everything about the human condition. Our core 
science, at which we are the best in the world, is asking a person a question, recording the answer, analyzing the 
information, and then improving the world based on what we learn.

scienTific

We are an enterprise that acquires, builds, and organizes our knowledge by employing only accepted and rigorous 
research methods. As the global leader in behavioral economic research, our audiences expect us to use gold-
standard methodologies in all our research endeavors.

exPerienced

We are extremely experienced in helping clients around the world identify and solve their biggest problems. The 
considerable experience amassed by Gallup consultants and scientists in researching and advising on a host of 
behavioral economic issues serves to position them as top experts in their field.

TrusTworThy

We always act with integrity and transparency. Constituencies who place their trust in us can be confident we will 
never betray it. We only propose solutions we can prove our clients need, and never propose solutions they don’t.

PowerfuL

Our experts bring impact, insight, intuition, and proven methodologies to solve the world’s most complex and 
important problems. The solutions we offer our clients are backed by our considerable expertise in behavioral 
economics combined with a thorough investigation and understanding of their unique situations and challenges.
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Today’s CEOs and world leaders face brutal new challenges.

Great CEOs used to be masters of acquisitions, lean management, and allocation of assets and capital. 
That won’t work anymore. Bluntly, these skills no longer differentiate the best chief executives from 
the worst.

Today, the new demand of every CEO is authentic customer growth.

Gallup helps companies achieve this growth with the Gallup Microeconomic Path for organizations 
— a mathematical description of the role human nature plays in almost everything related to growing a 
customer base. Our consultants build customer- and employee-based operating systems that transform 
companies into customer growth machines.

Smart executives know that the most desirable growth comes from getting more business from current 
customers. But even some of the smartest haven’t grasped this basic insight: Customer growth is 
determined by the relationship a customer has with a company’s employees. And that relationship 
is determined by the relationship those employees have with their manager — and that manager’s 
relationship to the organization.

Mastering the emotional link between customers and employees, and between employees and their 
managers, is what drives Gallup’s strategies for achieving authentic customer growth.

Government leaders face urgent new demands, too.

The best presidents and prime ministers were once masters of two things: security and politics. Now, 
nothing matters but job creation and quality GDP growth.

Message FroM our Ceo
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Here’s a big Gallup discovery: Everyone in the world wants a good job. And good jobs only emerge in 
countries where entrepreneurship thrives.

The reason leaders fail to deliver on this new demand for good jobs is that they’re relying on old, worn-out 
economic systems that measure things like GDP, birth rates, death rates, and unemployment, but don’t 
measure crucial dimensions like citizens’ wellbeing or state of mind. Leaders are great at tracking what 
citizens buy and where they work, but don’t have a clue what they think or what they want.

Gallup’s best world-leader clients use the Gallup Macroeconomic Path for societies, which audits and 
analyzes the role human nature plays in everything that determines a nation’s human development. 
Gallup analysts assess each country’s indicators to provide recommendations for policies and strategies to 
improve job creation, wellbeing, and boost quality GDP growth.

If you’re a chief executive who wants to run your company differently — with a new operating system 
that drives real customer growth — or a world leader who wants to run your nation differently — with an 
operating system that drives job creation, wellbeing, and quality GDP growth — now is the right time to 
contact Gallup.

Jim Clifton
Chairman and CEO
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A microeconomic modeL for oPTimizing your orgAnizATion

The Gallup Microeconomic Path is a framework for harnessing human potential to accelerate your company’s performance. Our 
consultants leverage their knowledge of this path to help you address the right steps in the right order, improving the way your 
organization operates.

modeLs for growTh: 
cAPiTALize on The roLe 
humAn behAvior PLAys 
in everyThing
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1identify strengths to optimize every employee. 

The best-led organizations know that the most direct path to individual, team, and organizational 

improvement begins with a primary investment in their employees’ greatest talents. The key is to discover 

what’s naturally right with people, then build on it.

2 The right fit is your organization’s engine for growth.  

Finding and keeping the right people has an enormous effect on your organization’s financial 

performance. To drive success, you must select people who have the potential to be top performers. That 

potential is based in each individual’s talents.

3 great managers ensure your organization’s prosperity.  

Building a world-class executive leadership pipeline is essential to navigating the uncertainties of 

today’s global economy. Leaders at every level must capitalize on what makes them strong instead of 

trying to repair what makes them weak.

4 engaged employees are a leading indicator of financial performance.  

The world’s top-performing organizations understand that employee engagement is a force that 

drives performance outcomes. Engaged employees are more productive, more profitable, more customer-

focused, safer, and more likely to withstand temptations to leave.

5engaged customers unleash your organization’s potential for growth. 

Engaged customers buy more, spend more, return more often, and stay longer. Developing and 

implementing a strategy for optimizing your customer relationships gives you an edge over competitors 

and boosts your position in the marketplace.

6 sustainable growth comes from growing your base of engaged customers.  

Organizations that expand their base of engaged customers can achieve real and sustainable growth. 

Improvement on key metrics — such as revenue per store, revenue per product, or number of services 

used per customer — results in robust and long-lasting increases to a company’s revenue stream.

7 real Profit increase can only be driven by real, long-term growth.  

Only sustained profit increase from normal operations provides the market gains executives and 

shareholders desire. When an organization fully engages its employees and customers, it gains the best 

opportunities to achieve and sustain real profit increases.

8 stock increase is achieved by consistently and systematically capitalizing on human potential.  

When a company improves the key behavioral economic factors it can control — such as selecting 

the right employees, engaging employees and customers, or developing employee strengths — the 

organization’s market value is dramatically affected.
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A mAcroeconomic modeL for successfuL socieTies

The Gallup Macroeconomic Path highlights the link between every resident’s individual contribution and the overall success of a 
community or country. Our global network of researchers and analysts employ their knowledge of this path to construct surveys, 
collect data, and provide strategic advice based on the results.
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1Law and order provide the foundation for every society. 

Respondents’ sense of personal security and the incidence of crime gauge the level of security 

residents perceive for themselves and their families.

2 food and shelter are basic needs for every individual.  

Each individual’s access to food and shelter serves as an effective summary measure of the 

prevalence of poverty in a group, country, or region.

3 institutions and infrastructure are critical to forward progress.  

Residents’ confidence in key institutions, such as the military, the judicial system, and the 

national government, indicate the strength and stability of a community. This dimension also evaluates 

infrastructure, including roads, education, and healthcare.

4 good Jobs are what the world’s residents want most.  

The availability of full-time formal jobs correlates with higher wellbeing. Perceptions of the job climate 

and entrepreneurial spirit also provide a strong indicator of economic energy.

5wellbeing results from a strong foundation and sets the stage for higher levels of 

performance. 

Work, social networks, personal economics, personal health, and citizen engagement are all 

interconnected elements that contribute to health, happiness, and productivity.

6 brain gain positions a society to truly thrive.  

A city’s or country’s ability to attract and retain talented people whose exceptional gifts and 

knowledge create new business and new jobs is critical to improving that city’s or country’s economy.

7 quality gdP growth is a key traditional economic indicator of success.  

Quality GDP growth reflects sustainable growth in a city’s or country’s overall economic output.
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gLobAL reseArch  
infrAsTrucTure

no one knows more AbouT The worLd’s consTiTuenTs, emPLoyees, And cusTomers

Gallup has spent more than 75 years studying how people think and behave. We have the world’s best research methods and are 
continually surveying around the globe.

gALLuP TrAcks indicATors in 160 counTries

We’re monitoring and analyzing the subtle shifts in attitudes and behaviors taking place every day. Our World Poll provides 
continuous tracking of more than 100 core indicators, with endless opportunities for custom research.

Our research puts you ahead of the curve, providing unique, timely, accurate intelligence about the world’s 7 billion people.

gALLuP services governmenT And corPorATe cLienTs worLdwide

Gallup operates hubs in more than 20 countries helping clients worldwide to identify and execute strategies proven to improve 
performance. Our consultants draw upon our research and models for growth to help organizations achieve higher levels 
of performance.

Our research has the power to transform your business — both inside and out.

Countries where Gallup surveys

Gallup office locations
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gALLuP’s sTrATegic 
consuLTing services

Leaders Lead differentLy when they 
know what GaLLup knows

emPLoyee seLecTion

sTrengThs-bAsed deveLoPmenT

PerformAnce coAching

LeAdershiP deveLoPmenT

emPLoyee engAgemenT

cusTomer engAgemenT
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Your company makes crucial decisions every day about employee selection — decisions that directly 
increase or diminish your organization’s financial performance. The people you recruit, hire, develop, and 
promote all have a profound impact on your company’s growth, so it is essential to make each of these 
decisions count. 

Gallup can help your company develop an integrated human capital strategy designed to ensure you 
make better selection decisions at every level within the organization. Our approach will help you 
systematically evaluate potential and predict performance at each stage of an employee’s career, from 
hiring to onboarding to promotion and succession planning. 

the roLe of taLent
When it comes to the selection process, the key to consistently hiring and promoting top performers who 
can help your company grow depends on attracting and selecting candidates with the most potential — 
the right talent — to succeed in the role. Gallup has the expertise to help companies understand what 
talent is and learn how to attract it, measure it, retain it, and grow it. To increase your company’s financial 
performance, it is vital to raise the bar on the overall level of talent you are recruiting, selecting, and 
promoting throughout your organization.

As an industry leader in developing innovative, talent-based solutions that radically improve the way 
organizations source, select, and develop the best employees, Gallup has refined our research-based 
approach over three decades of work with hundreds of successful organizations across a broad range of 
industries. We can help your company:

 • Pinpoint which new candidates and existing employees are more likely to meet job performance 
expectations.

 • Reduce the number of poor hires and miscast promotions — potentially increasing customer 
engagement, brand image, and reputation.

emPLoyee seLecTion
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 • Accelerate ramp-up time and reduce interruption to workflow.

 • Ensure that your selection processes are legally defensible and scientifically sound.

 • Positively influence crucial business outcomes, including profitability, productivity, wellbeing, safety, 
and turnover.

The stakes are too high to not factor talent into the selection equation. Poor selection decisions can do 
tremendous damage to your company’s bottom line.

a systematic approach
Gallup researchers have spent decades studying talent — naturally recurring patterns of thought, feeling, 
and behavior that can be productively applied — and have discovered it to be a powerful predictor 
of a company’s future performance. Through decades of rigorous exploration, Gallup has developed 
a scientifically based system for attracting, identifying, and selecting the right fit by measuring and 
evaluating the talents of top performers in the role. We learned that top performers in any role exhibit 
similar talents that naturally equip them to excel in that particular area. Their thought processes, 
communication styles, and behaviors set them apart from average and poor performers. 

Gallup will work closely with your organization to understand the talents that contribute to outstanding 
performance within the framework of your company’s culture. Our consultants identify the talents that 
lead to success in a given role and then help leaders put into place an attraction, selection, and onboarding 
strategy with supporting processes and systems to find, develop, and promote more employees like your 
very best. The right talents for excellence in any particular role are specific and rare. Therefore, companies 
that partner with Gallup to establish talent-based attraction, selection, onboarding, and succession 
planning practices gain an overwhelming competitive advantage in the quest for top talent.

comPAnies ThAT PArTner wiTh gALLuP To 

esTAbLish TALenT-bAsed ATTrAcTion, seLecTion, 

onboArding, And succession PLAnning 

PrAcTices gAin An overwheLming comPeTiTive 

AdvAnTAge in The quesT for ToP TALenT.
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attraction: BrinGinG in taLented appLicants
Applicants look for different things in a job. Companies must create distinct, targeted recruitment 
strategies to draw the right people for the right roles. To attract the best applicants and bring top talent 
onboard, leaders must understand what draws people to their company within different applicant pools 
and, further, what compels those people to apply. Bringing in the right applicants for each role will 
ultimately make your company more productive, effective, and profitable.

To attract the right applicants, Gallup works with clients to help them quantify and distill all the 
attributes, characteristics, and benefits that make the workplace experience at your company unique. We 
help clients discover what specific aspects of the branding message attract top talent for each position 
within the company. 

Employment Branding — Gallup can help your company assess whether the brand perceived by 
your applicants is the one you intended to communicate and can help you realign your messaging to 
increase the effectiveness of your recruiting efforts. 

Recruitment Strategy — Do you know where your most talented applicants are coming from? 
Gallup can help you identify the most valuable pools of individuals to target when recruiting by 
assessing your past applicant talent and performance data. 

Applicant Engagement — Your hiring process represents your brand. Gallup partners with 
clients to ensure candidates experience a smooth, seamless process that leaves them with a positive 
impression of your organization. 

seLection: measurinG the 
potentiaL for exceLLence 
Our research shows that talent, skill, knowledge, and experience are the most important factors 
to measure when hiring a candidate. Most organizations spend a lot of time and money evaluating 
skills, knowledge, and experience, but they often overlook talent — the most important component to 
predicting performance. 

Gallup’s integrated solutions are designed to help your company accurately and efficiently evaluate 
candidates to find the right talent for the role. Gallup researchers work with your company to identify 
and address your unique selection challenges and determine which selection tool(s) will best meet your 
objectives and goals.
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Gallup offers custom-designed and standardized selection assessments to help companies ensure they select 
the people with the right talent for the right roles:

Custom-Designed Talent Assessments — We design customized talent assessments by studying 
the demands of the role as well as the top performers in that role to clearly understand the talents that 
drive their success. The result is a fully validated selection assessment specifically aligned with the 
client’s business strategy, recruiting, technological capabilities, management practices, and cultural 
expectations. 

Standardized Talent Assessments — We also offer deeply researched standardized assessment 
tools that help clients fill high-volume positions with greater consistency and efficiency. These 
assessments were created using performance metrics and a definition of excellence specific to the 
role the assessment is designed to assess. They are fully developed and ready to use for positions that 
are virtually the same from company to company, such as consultative sales, managers, and support 
services.

Our selection assessments streamline and strengthen your company’s entire hiring process. Our approach 
improves diversity and removes bias, increases productivity and performance ratings, and enhances 
customer and employee engagement.

Gallup’s selection expertise is unparalleled. We have worked with more than 500 clients in various 
industries throughout the world. More than 5 million people have completed a Gallup selection 
assessment, and our instruments are available in more than two dozen languages. Our robust talent-based 
consulting database includes more nearly 12,000 proven selection items/questions. We deliver results — 
often in real time — in reports that are comprehensive, yet easy to understand.

5Million
people have CoMpleted a gallup seleCtion assessMent

More than
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onBoardinG: settinG the staGe for success
A structured, comprehensive onboarding process is essential for your organization to create a positive 
workplace experience for new employees. An effective onboarding program shows new hires that their 
company is committed to investing in their growth and development, and it provides them with a 
genuine sense of belonging. Gallup can help your organization’s hiring managers develop an onboarding 
program that enhances new hires’ wellbeing, engagement, and overall performance. 

gALLuP’s onboArding APProAch:

 • Fosters strong, collaborative relationships between each new employee and his or her manager and 
team members.

 • Deepens new employees’ awareness of their unique talents and how to maximize these talents to 
develop strengths within the role.

 • Allows new employees to quickly acclimate to the company’s culture, policies, and expectations.

 • Sets specific standards for success, so managers can accurately measure new employees’ 
performance and establish a strengths-based development plan for each.

Gallup customizes the program to your company’s employment brand and recruitment strategy, and you can 
choose from a variety of training modules to tailor a program that fits your organization’s specific needs. 

Extending far beyond where traditional orientation programs leave off, Gallup’s onboarding approach 
helps hiring managers fully integrate their new employees into the company, the department, the team, 
and the role. This in-depth, talent-driven approach ensures that new employees get up to speed on 
everything they need to know to accelerate their performance at your company, and it ensures that your 
organization gets the most out of every employee you hire.  
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succession pLanninG: BuiLdinG your 
company’s Bench strenGth
A succession plan that works is a core requirement for every company’s survival, ensuring stability and 
longevity no matter what unforeseen circumstances occur. Gallup can help your company develop a 
dynamic leadership succession plan in a scientific and systematic way, and adapt it as people move in and 
out of roles.

A complete succession plan evaluates growth and possible leadership potential in your employees and 
helps you chart their career development. For some employees, this involves preparing them to take on 
added responsibilities in their present roles. For others, it means putting them on track for promotions to 
management and leadership roles. For executives, it means thinking about the entire organization within 
the framework of succession planning. 

Gallup has developed considerable expertise in engineering leadership succession plans that work, and we 
have learned that the most important decisions executives make is who they name as leader and manager at 
all levels of the company. Gallup helps organizations with succession planning by:

1. Introducing broad-based objective performance measures within the company.

2. Using effective talent assessments for career development, planning, and promotions.

3.  Researching breakthrough experiences for success.

4. Conducting targeted leadership development.

By partnering with Gallup on succession planning, you will upgrade the engagement of every employee 
within your organization while uncovering your company’s leadership team strengths and exposing its 
weaknesses. When you start with talent and build an effective succession plan, you will strengthen the 
company with every move you make.
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Decades of Gallup research have proven that when employees refine their natural talents to develop them 
into strengths and are given the opportunity to do what they do best every day, the effect on individual, 
team, and organizational performance is powerful. The problem, however, is that most people aren’t able 
to accurately identify their own strengths and therefore can’t intentionally use them. 

To help organizations worldwide harness the power of strengths, Gallup created the Clifton 
StrengthsFinder, an assessment that helps people discover and describe their talents.

aBout the cLifton strenGthsfinder
By revealing the ways in which each unique individual most naturally thinks, feels, and behaves, the 
Clifton StrengthsFinder helps people discover and build on the areas in which they have the most 
potential to grow and succeed. This 30-minute online assessment is available in more than 25 languages 
and has initiated the development of individuals across hundreds of roles — from top business executives 
and managers, to salespeople, nurses, teachers, students, and pastors — in various industries and cultures 
around the world. 

The Clifton StrengthsFinder assessment consists of a series of paired-comparison statements from which 
the participant chooses a preference. Respondents have 20 seconds to choose their response to each 
question to ensure that the top-of-mind response is captured as the Clifton StrengthsFinder measures the 
presence of talent in 34 areas called “themes.” 

After completing the assessment, respondents receive a report as indicated by their responses to the 
assessment, showing them the areas where they can shine if they work toward adding the skills, 
knowledge, and practice required to build their talents into strengths. Descriptions of the talents 
associated with each of the themes are included, as are suggestions for maximizing and developing those 
talents. 

To date, nearly 9 million people worldwide have taken the Clifton StrengthsFinder assessment and 
received valuable insight into their top talents.

sTrengThs-bAsed deveLoPmenT
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usinG the cLifton strenGthsfinder 
to drive performance
Taking the Clifton StrengthsFinder solves one key issue — identifying an individual’s talents — but there 
is more work to be done to develop one’s natural talents into true strengths. Just because employees take an 
assessment, doesn’t mean that they will be able to use their talents effectively in the workplace. Feedback 
after the assessment and integration of strengths principles into onboarding and other individual, team, 
and leadership development opportunities is vital.

Gallup consultants can help organizations form a comprehensive strategy for creating and maintaining 
a strengths-based approach to development that best fits their individual culture and needs. This 
strategy includes:

 • individual consultations with employees, managers, and leaders

 • strengths team performance coaching sessions

 • manager training programs

 • customized e-learning programs 

 • certification of designated employees as a Strengths Coaches

Benefits of the Clifton StrengthsFinder:

 • applies to all individuals, regardless of the positions that they hold

 • helps people discover and understand their greatest talents — the ways in which they most  
naturally think, feel, and behave as unique individuals

 • promotes growth and top performance based on what each individual and team naturally does best

 • provides a common language and conceptual framework through which individuals and teams can 
more fully develop, perform, and partner

 • cultivates a positive culture focused on talent discovery and strengths 

BecominG a strenGths-Based orGanization
Without help, many of us wouldn’t necessarily know what our talents are, and understanding how to 
maximize them could remain a secret, even from ourselves. The Clifton StrengthsFinder, when used 
as the foundation of a larger strengths-based development platform, provides individuals, teams, and 
organizations the self-awareness and insights they need to achieve greater performance and outcomes.
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At the core of any organizational improvement is the need to develop and grow the individuals who 
comprise an organization. For this reason, Gallup often partners with its client to provide various 
learning opportunities for associates, managers, and leaders, often in the form of individual coaching 
sessions or series. Through dialogue with a Gallup coach, an employee is led through the process of 
self-discovery and then challenged to find ways to leverage their unique strengths in their role. Goals 
for these sessions are as varied as the types of consulting Gallup provides clients, but can include driving 
individual performance, improving partnerships, building engaged and effective teams, and better 
servicing customers. Typical requests from clients include helping them drive customer satisfaction, 
navigating a merger or acquisition, improving employee engagement, managing conflict, developing 
high-potential leaders, and assisting with large change management initiatives.

coachinG tooLs
Gallup coaches often use various types of reports and/or metrics in their sessions, depending upon the 
organizational goals and expected outcomes for the coaching experience. Whether the report discussed 
is an employee’s Clifton StrengthsFinder results or a Gallup selection assessment, both types of report 
provide an individual with a general understanding of their areas of strength and weakness. From there, 
coaches can examine various performance indicators, if available, to determine strengths-based strategies 
for driving improvement. Sources of performance data might include:

 • employee engagement scores

 • scores from an assessment of internal customer engagement

 • customer engagement scores

 • 360 data

 • other performance scorecards or metrics

PerformAnce coAching
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individuaL sessions
Individual coaching sessions can be arranged with a certified Gallup talent consultant who is able to help 
an individual understand his or her strengths and design strategies for leveraging those strengths more in 
his or her role. Many times the sessions will also include discussion of necessary systems or complementary 
partnerships to account for areas of potential weakness. In cases where there are recurring coaching 
sessions with a certified Gallup coach, it is possible to even further help individuals apply what they 
learn about themselves to improve performance and drive business outcomes. As in any type of learning 
situation, time and practice are critical to change. Therefore, Gallup coaches often join managers and 
leaders on a coaching journey that can extend up to a year and beyond. Over that time, learner and coach 
will explore new strategies for professional growth and business success.

team sessions
Gallup coaches are also called upon to facilitate team learning sessions in which the collective strengths 
and areas of weakness for a team are explored and used to build strategies for success. In many cases it 
is discovered that groups are not achieving their full potential due to common misunderstandings, poor 
relationships, or lack of clarity around team expectations and goals. These group coaching sessions are 
useful for breaking through such barriers, building a common understanding of one another’s strengths, 
and developing strategies to manage potential areas of weakness while leveraging the collective strength of 
the team.
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Gallup has studied leadership — more than 50,000 leaders in more than 200 organizations — for 
more than 40 years, resulting in a research-based model of what it takes to lead a successful enterprise. 
When we use the term “enterprise leadership,” Gallup is not studying and quantifying just any type of 
leadership. Gallup’s goal is to help its clients find and develop people who are uniquely suited to run 
their business — because how your organization selects and develops its leadership team will affect your 
business’ future growth and provide it a distinct competitive advantage.

identifyinG Leaders: the GaLLup 
Leadership suite
Most organizations make decisions about leadership team development, individual development, and 
succession planning that are inconsistent, highly subjective, or do not take into account the differences 
between leadership roles. These cursory decisions can result in a leadership team with an imbalance in the 
range and depth of talent that the organization needs to run effectively.

Gallup takes a different approach with its Leadership Suite, a group of predictive interviews that 
identify the talents needed to succeed in four enterprise leadership roles. Gallup’s approach offers a 
systematic, research-based method of leadership development and succession planning based on our deep 
understanding of enterprise leadership. The Gallup Leadership Suite combines a predictive, structured, 
and validated set of interviews with consulting on talent, experience, and performance factors. 

The Gallup Leadership Suite includes four interviews that create an objective view of talent potential for 
four key leadership roles. Success in each leadership role — executive, senior, people, and operational — 
requires a unique set of attributes. These attributes are not the result of practice or learning; rather, they 
are inherent, abiding patterns of thought, feeling, and behavior that, if correctly identified and cultivated, 
are the foundation of success in a role. 

LeAdershiP deveLoPmenT
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Gallup designed the suite’s interviews to reveal whether a person possesses these attributes and how 
easy or difficult the role’s responsibilities will be for him or her. A highly trained Gallup consultant uses 
each interview to objectively evaluate a broad range of necessary leadership talent compared with the 
characteristics of high-performing leaders in each of the four enterprise leadership roles. Gallup reports the 
interview results in a quantifiable manner.

While the overall score is the most predictive indicator of his or her potential for excellence in the role, 
the candidate’s or incumbent’s interview report provides information that also aids in the person’s growth 
and development.

expandinG and LeveraGinG key experiences
Once you have identified a group of high-potential leaders through the objective assessments, performance 
metrics, and other ratings, the next step is to provide intentional developmental experiences to help them 
grow. This process starts by conducting interviews with leaders in your company who are already stars. You 
must study this group extensively to determine what experiences accelerated their growth into leadership 
roles in your company. 

The product of these interviews will be a set of key experiences you will recommend for high-speed 
development of high-potential leaders. Here are a few examples of breakthrough experiences discovered in 
some organizations:

 • managing others early in a professional career

 • attending a formal leadership development program

 • having profit and loss experience/accountability for a division or business unit

 • taking on international leadership assignments

 • having a strong mentor

These are just a few examples, and they can vary greatly by company. The key is to study these 
experiences objectively to determine which ones have the most powerful impact on a company’s culture 
and performance.
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Leadership coachinG and consuLtinG
Talent and developmental experiences are two important ingredients in the making of a leader. To then 
drive excellence, there needs to be the right support and development in the form of coaching. Leaders 
need to be able to learn from their experiences, to process what they are learning, and to plan their next 
steps toward growth. They need to be understood, encouraged, challenged, and even directed at times to 
fully leverage the talent and experience they possess.

Coaching is vital to unlocking each leader’s natural strengths, creativity, and resourcefulness. As highly 
trained talent analysts, Gallup’s executive coaches provide leaders with unbiased, candid feedback and 
an objective perspective that executives can use to produce organizational results. Top leadership and 
management professionals benefit from performance coaching when they are starting new assignments, 
re-evaluating professional or life choices, or feeling the need for personal or professional breakthroughs. 

Building on a foundation provided by our performance strategy models and tools, an executive coach 
tailors his or her approach to the individual leader’s or manager’s needs, developing personal and 
professional solutions and strategies that fit each individual. 

deveLopinG Leadership exceLLence
Gallup designed its leadership development process to help organizations identify the developmental 
steps that will enhance each leader’s capability in his or her particular role. An organization’s managers 
— in collaboration with Gallup consultants — can integrate what they learn about each leader into plans 
that help develop a person’s areas of greatest potential. Managers can also use a leader’s profile to coach 
a person on developing his or her leadership talents and building complementary partnerships with 
other team members. Gallup coaches can assist a leader in their developmental journey from first being 
identified as a high-potential leader to stepping into a key leadership role and driving organizational 
growth and performance



Copyright © 2013 Gallup, Inc. All rights reserved. Gallup® is a trademark of Gallup, Inc.

25

Leaders often say their organization’s greatest asset is its people — but in reality, this is only true when 
employees are fully engaged in their jobs. The world’s top performing organizations understand that 
an engaged workforce drives productivity, profitability, and value to their organization and customers. 
Gallup’s research also shows that companies with engaged workforces have higher earnings per share 
(EPS) and seem to have recovered from the recession at a faster rate. With over 30 years of research 
covering more than 25 million employees around the world, Gallup has refined an approach to driving 
employee engagement that is simple, predictive of performance, and actionable at both the local and 
enterprise level.

how GaLLup measures empLoyee enGaGement 
Gallup measures employee engagement based on employee responses to its Q12 survey, which consists of 
12 actionable workplace elements with proven links to performance outcomes. To identify these elements, 
Gallup spent years conducting thousands of interviews at every level of various organizations, across 
many industries, and in several countries. Since Gallup finalized the Q12 question wording in the late 
1990s, the survey has been administered to more than 25 million employees in 189 different countries 
and 69 languages. The following items are those that emerged from Gallup’s pioneering research as the 
best predictors of employee and workgroup performance.

emPLoyee engAgemenT
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01
i know what is 

expected of me at 

work.
07

At work, my opinions 

seem to count.

02
i have the materials 

and equipment i need 

to do my work right.
08

The mission or purpose 

of my company makes 

me feel my job is 

important.

03
At work, i have the 

opportunity to do what 

i do best every day.
09

my associates or 

fellow employees are 

committed to doing 

quality work.

04
in the last seven 

days, i have received 

recognition or praise 

for doing good work.

10
i have a best friend at 

work.

05
my supervisor, or 

someone at work, 

seems to care about 

me as a person.

11
in the last six months, 

someone at work has 

talked to me about my 

progress.

06
There is someone at 

work who encourages 

my development.
12

This last year, i have 

had opportunities to 

learn and grow.

 The Q12 items are protected by copyright of Gallup, Inc., 1993-1998. All rights reserved.

GaLLup’s Q12
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These 12 items aren’t just survey questions, they’re management principles that leaders at all levels can 
use to not only measure performance, but also to manage and improve it. Many organizations persist 
in measuring performance by the wrong standard — using unsubstantiated or ineffective metrics that 
ultimately lead nowhere. When leaders work with Gallup to measure and manage employee engagement 
at their companies, they can be confident that the Q12 is backed by years of empirical research and used by 
some of the world’s leading organizations. 

the power of enGaGement
In 2012, Gallup conducted its eighth meta-analysis on the Q12 using 263 research studies across 192 
organizations in 49 industries and 34 countries. Within each study, Gallup researchers statistically 
calculated the business unit level relationship between employee engagement and the performance 
outcomes that the organization supplied. Researchers studied 49,928 business units, including nearly 
1.4 million employees. This eighth iteration of the meta-analysis further confirmed the well-established 
connection between employee engagement and nine performance outcomes:

Gallup knows of no other company that backs its employee engagement survey with such 
extensive research.
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takinG enGaGement to the next LeveL
After the first Q12 administration, Gallup generates a baseline reading of an organization’s employee 
engagement level and provides customized tools and analysis to help leaders take the necessary next steps. 
After all, measurement without targeted action is useless. Moreover, if employers do not follow up on 
engagement results, employees’ disengagement may actually increase. By consistently tracking Q12 results 
from year to year and developing the right data-based interventions to promote growth and achieve 
organizational goals, employers will ensure that their workforce is meeting its potential and maximizing 
its performance outcomes. 

In addition, Gallup has researched and developed empirical indexes to help organizations strategically 
pinpoint and improve specific areas of focus that are important to their current situation. By using one or 
more of these indexes in conjunction with the Q12 metric, leaders have another tool with which to capture 
more of their organization’s engagement story. These indexes include:

 • Accountability  • Innovation
 • Brand Ambassador  • Leadership
 • Change Management  • Nursing
 • Collaboration  • Patient Experience
 • Communication  • Strengths Orientation
 • Customer Orientation  • Supervisor Effectiveness
 • Ethics  • Values
 • Hope  • Wellbeing Culture
 • Inclusiveness  • World Class

Gallup also conducted research on more than 70 topic areas to address the wide range of issues 
organizations confront. Beyond asking the right questions, leaders must also have focused discussions 
during which data-driven decisions can occur. In-depth strategy sessions for leaders and managers are 
available for each index to help optimize company performance on specific business issues. Together, 
these indexes and interventions provide a flexible, targeted approach to addressing any organization’s 
specific engagement needs. 
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GettinG resuLts
While Gallup’s research shows that the engagement of the U.S. workforce is stagnant — currently 
only 30% of American workers are engaged — organizations that Gallup partners with on employee 
engagement strategies are not.  

Gallup’s clients achieve substantial increases in employee engagement allowing them to not only survive 
tough economic conditions, but in many cases to thrive and outpace their competition. Factors such as 
EPS, profitability, productivity, and customer ratings are all key indicators in determining an organization’s 
health and its potential for growth. For leaders who are responsible for these outcomes, the research plainly 
shows that the Q12 is more than just another human resources initiative; it is the best measurement tool 
for initiating company-wide transformation to create sustainable growth. By intentionally focusing on 
measuring and managing employee engagement using Gallup’s Q12 metric, companies gain a competitive 
advantage that keeps them moving forward.
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The world’s leading organizations find a way to win, regardless of the economic conditions in which they 
operate. They understand a simple fact: When organizations engage their customers they outperform 
organizations that do not.

Gallup’s research across hundreds of organizations in many industries shows that fully engaged customers 
buy more, stay with you longer, and are more profitable than average customers — in good economic times 
and bad.

drivinG Business performance 
By enGaGinG customers
Customers who are fully engaged represent an average 23% premium in terms of share of wallet, 
profitability, revenue, and relationship growth over the average customer. Actively disengaged customers 
represent a 13% discount on the same measures.

cusTomer engAgemenT
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Across organizations and industries — whether business-to-business or business-to-consumer — the 
CE11, Gallup’s customer engagement metric, has consistently demonstrated a powerful link to key 
business outcomes.

how GaLLup measures customer enGaGement
To develop a customer engagement metric that is both simple and powerful, Gallup leveraged the 
emerging science of behavioral economics, led by notable scientists such as Nobel Prize winner Daniel 
Kahneman, Richard Thaler, Robert Shiller, Angus Deaton, George Loewenstein, and many others who 
theorize that only 30% of human decisions and behaviors are actually driven by rational considerations.

For customers, feelings are facts. And any metric that does not account for this aspect of human nature is 
fundamentally flawed. 

Leveraging the principles of behavioral economics, Gallup developed a customer engagement metric by 
starting with an exhaustive set of potential questions drawn from prior surveys and academic research into 
the psychology of human emotions. We asked customers in different product and service categories to rate 
their current or most-often-used provider on a list of 11 questions that consistently showed linkages to 
key business performance metrics. Gallup calls this final metric the CE11. In addition to the CE11, Gallup 
asks customers a series of customized, industry-specific, driver questions. These additional questions 
give organizations even greater insight into how to engage customers and can translate into very specific, 
coachable behaviors for your people.  

onLy 30% of humAn 

decisions And behAviors 

Are AcTuALLy driven by 

rATionAL considerATions
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the four types of customers
Using the CE  metric, Gallup is able to categorize customers into four distinct groups:

fully engaged customers, who are emotionally attached and rationally loyal; 
they are your most valuable customers.

engaged customers, who are beginning to feel the stirrings of emotional 
engagement.

disengaged customers, who are emotionally attached and rationally neutral.

Actively disengaged customers, who are emotionally detached and actively 
antagonistic.

Only 23% of customers are full engaged according to Gallup’s 2012 database, meaning that most 
organizations are leaving money on the table and missing the lucrative advantages of customer 
engagement.  
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transforminG customer reLationships
Gallup can help your organization measure customer engagement, but even more importantly, we can also 
help you manage and improve it. Our approach enables you to:

 • measure and analyze your brand, customer, and organizational performance;

 • diagnose your key issues; and

 • use actionable insights to intervene and drive change.

While partnering with many of the world’s best organizations, Gallup has observed that world-class 
organizations make customer engagement a priority by focusing on the following:

 • Emotional Attachment — Customers are not strictly rational; your most profitable customers have 
strong emotional bonds with your organization. Those bonds must be honored and strengthened.

 • Moving Beyond Satisfaction — Focusing on creating highly satisfied customers is a one-way ticket 
to mediocrity and poor business results. Simply satisfying customers is not enough.

 • Key Touchpoints — Every time customers interact with your organization, they either become a 
little more or a little less engaged, but they never stay the same. As the old saying goes, “You can 
never step into the same river twice.”

 • Brand Alignment — No organization has a single unified “brand.” There are as many “brands” as 
there are customer touchpoints. All must be measured and managed. 

 • Local Variation — Strong customer relationships cannot be managed solely from the center; they 
must be managed locally. Everyone is responsible for the customer experience.

Driving world-class customer engagement and business performance requires dedicated leaders, great 
managers, and engaged employees. It also requires organizations to optimize employee behavior at every 
customer encounter.
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humansiGma: optimizinG the empLoyee-
customer encounter
The moment an employee connects emotionally with a customer is a source of untapped power, one that 
has profound implications for a company’s productivity and profitability. When organizations know how to 
prepare front-line employees to make the most of these moments, they engage customers — who in turn 
spend more, visit more often, resist competitive overtures, promote the brand to others, and forgive the 
occasional service blunder. Companies drive real growth by empowering employees to do what is right in 
their customers’ eyes. 

Gallup’s HumanSigma approach is a framework companies can use to align employee engagement and 
customer engagement to optimize business outcomes. Based on research conducted with 10 million 
employees and 10 million customers worldwide, the HumanSigma approach combines a proven method for 
assessing the employee-customer encounter with an actionable process for improving it. 

The HumanSigma framework consists of Gallup’s Q12 employee engagement and CE11 customer 
engagement items. Integrating them amplifies their revenue-producing results by aligning an engaged 
workforce with your customers’ emotional needs. 

When Gallup researchers studied the effects of combining customer and employee engagement, they found 
that in workgroups with engaged employees serving engaged customers, the result was more than the sum 
of its parts. When organizations successfully engage their customers and their employees, they experience a 
240% boost in performance-related business outcomes compared with an organization with neither engaged 
employees nor engaged customers. Organizations that only maximize one or the other can experience 
growth in the short run, but they will not be able to sustain it over the medium- to long-term horizons, 
unless they align engagement with their employees and customers.

When organizations suCCessFully engage their 
CustoMers and their eMployees, they experienCe a 

240% 
boost in perForManCe-related business outCoMes 
CoMpared With an organization With neither 
engaged eMployees nor engaged CustoMers.
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chanGe that drives outcomes
Transformation does not occur instantaneously. It takes a lot of energy and effort to initiate change, and 
it takes even more energy to build on that momentum. It takes focused attention to drive engagement. 
Gallup partners with organizations to systematically improve customer engagement using proven 
interventions at the local, transactional level and at the enterprise-wide, transformational level, giving your 
organization a competitive edge. 
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At Gallup, our goal is to take the discoveries made within the academic discipline of behavioral economics 
and apply them to management and business problems. That is, we develop tools and methods to measure 
and manage both the rational and irrational elements of human nature with the aim of driving business 
success. Thus, for Gallup, applied behavioral economics is the mathematical description of the role 
human nature plays in just about ... everything. This definition spans the full spectrum of issues, from 
how customers and employees create real growth for organizations, to how citizens and institutions build 
stable and viable societies.

Our work with organizations worldwide has led us to the conclusion that every company has enormous 
— but largely untapped — potential for breakthrough improvements in employee productivity, customer 
retention, and real growth and profitability by understanding and leveraging how human nature drives 
business performance. This unrealized potential represents an internal economy with its own unique 
set of rules and dynamics — an emotional economy — that can be measured and managed to improve 
business performance.

Gallup’s applied behavioral economics approach starts by accepting our human nature and capitalizing on 
it to select and position employees, manage and motivate them, accelerate their development, and unleash 
innovation and productivity, all to ultimately engage the emotions of your most valuable asset — your 
customers. 

To win customers — and a bigger share of the marketplace — companies must first win the 
hearts and minds of their employees. If you are a business leader serious about implementing 
proven strategies for growth at your organization, contact Sarah Van Allen at 202-715-3152 or 
at sarah_van_allen@gallup.com

APPLying 
behAviorAL economics
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